

















language--words that have sharp and clear meanings.
Concrete words stand for things that the receiver of a
message can see, feel, taste, or smell. For example,
rather than using phrases like “a significant loss™ or
“the leading company,” use more concrete words and
phrases like “‘a 48 percent loss” or “first among 2,500

competitors.”
Conclusions

“Communication can be frustrated by subtle
differences in meaning. Often the significance of a
concept hinges on a precise delineation of
terminology” (Silhan, 1978). Accounting
communication should provide information that is
clear and concise and should not be impeded by
unnecessary terminology. Better decision making
will result from better communication between
accountants and users of financial information.

*Dr. Steven D. Johnson is an associate professor of
Accounting at Utah Valley State College.
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